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LETTER FROM THE PRESIDENT 
 

 

 

Dear Stakeholders, 

An independent German institute has recently classified LU-VE 
S.p.A. as one of the leading companies in Italy for culture, career 
prospects and corporate well-being. 

This is an important recognition and an honour, and I would like to thank everyone at the LU-VE 
Group for the commitment they have shown in the last year. 

Thanks to the very recent acquisition of the AL AIR Division of Alfa Laval, our results are marked by 
two distinctive hallmarks of the LU-VE Group: our ability to innovate with cutting-edge 
technological solutions, and our ability to unite different cultures at the highest level. These 
represent the driving forces and competitive advantage singled out by our partners. 

We constantly strive to offer highly efficient products able to minimise environmental impacts, 
improve quality of life in communities, preserve food and reduce food waste. 

In an economic scenario characterised by highly changeable social, political, cultural and 
technological aspects, we have directed our path to knowledge, information and the application of 
our business model – which is based on the promotion of an integrated and shared culture – 
according to our intrinsic values, as summarised in our company motto: 

Humility To never forget to learn and better ourselves 
Passion To guide our work and our commitment 
Brains  To be creative, proactive and customer-focused 
Values  To promote personal and professional growth 

 

We want our humility, passion, brains and values to have a social impact that creates value for our 
stakeholders and our people. 

Happy reading. 

Best regards, 

Iginio Liberali 
President, LU-VE Group 
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1. “MAKE ONE (SUSTAINABLE) COMPANY” 
1.1 A NEW STEP TOWARDS GROWTH  

Combining experience, tradition and a vision of the future, the LU-VE Group is one of the leading 
global players in the commercial and industrial refrigeration and industrial air-conditioning sector. 
From 1986 to the present day, the LU-VE Group has introduced a series of innovative and successful 
solutions onto the market. Its success on the international market originates from its cutting-edge 
research and development policy and its respect for the fundamental principles of environmental 
preservation: 

�x reduced energy consumption; 
�x reduced use of refrigerant fluid; 
�x low levels of noise pollution; 
�x high levels of reliability over time; 
�x reduced dimensions. 

Thanks to the acquisitions made in the last few years and its cutting-edge solutions, the Group now 
represents a benchmark for the entire industry. 

The Group's trajectory for growth, which now spans over 30 years, continued in 2019 with the 
acquisition in April of the "Air" division of the Alfa Laval Group. The increase in production capacity is 
mainly the result of the production plants in Italy and Finland, bolstered by the Group's global 
business presence ensured through well-established and recognised brands such as Fincoil and 
Helpman.  
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With the ambition of maximising potential and internal collaboration, in 2014 the LU-VE Group 
launched the “Make One Company - Make One Culture” project. Characterised by the recent 
expansions, acquisitions and continuous growth, the project plays a strategic role in the Group's 
approach to the management of internal processes and market operations.  
 
Ever faithful to the tradition of increasingly environmentally sustainable processes and products, the 
LU-VE Group launched a new range of products over three years ago, stating that the "grey matter 
makes the skies bluer and the meadows greener".  

The "Make One Company" project thus consolidates the sustainability aspect: at the end of 2019, the 
Group outlined its plan to move towards an increasingly sustainable and more integrated approach 
to sustainable development. An initial mapping and analysis of the positive impact of the Group's 
business on the environment and local communities will enable the Group to more clearly identify 
the areas for development, structured as part of an action plan in line with the Group's business plan 
with the aim of minimising negative external effects resulting from its activities and optimising the 
value generated for the community. 

 

 

 

 

 

 THE LU-VE GROUP IS AGAIN AWARDED FOR ITS SOCIAL AND ENVIRONMENTAL 
SUSTAINABILITY PROJECTS 

The “Buone prassi di responsabilità sociale 2019” (Good corporate responsibility practices) award 
assigned by the Lombardy Region and Unioncamere Lombardia to the LU-VE Group represents 
an important recognition of the Group's commitment to sustainability. The Group had already 
received the award in 2017, thus making its way onto the online database of good corporate 
responsibility practices on the website csr.unioncamerelombardia.it.  

Specifically, the Group was recognised for its activities and initiatives relating to environmental 
sustainability, civil society and local communities, as well as good governance and responsible 
business management. 
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Today, the LU-VE Group is an international business consisting of 15 manufacturing companies in 
Italy, Czech Republic, Sweden, Poland, Russia, China, India, Finland and the United States, 8 sales 
companies and 4 representative offices. 

The companies, production plants and representative offices of the LU-VE Group worldwide are listed 
below:  

 HEADQUARTERS  

1 LU-VE S.p.A.  Uboldo (VA) - Italy 

 

 MANUFACTURING COMPANIES  

1 LU-VE S.p.A.  Uboldo (VA) - Italy 

2 LUVEDIGITAL S.r.l. (software production) Uboldo (VA) - Italy 

3 SEST S.p.A. Limana (BL) - Italy 

4 TECNAIR LV S.p.A. Uboldo (VA) - Italy 

5 MANIFOLD S.r.l.  Uboldo (VA) - Italy 

6 THERMO GLASS DOOR S.p.A.  Travacò Siccomario (PV) - Italy 

7 HEAT TRANSFER SYSTEMS (HTS) s.r.o. Novosedly - Czech Republic 

8 SEST-LUVE-POLSKA Sp.z.o.o. Gliwice - Poland 

9 LU-VE SWEDEN AB Asarum - Sweden 

10 "OOO" SEST LUVE Lipetsk - Russia 

11 LU-VE HEAT EXCHANGERS (TIANMEN), CO LTD  Tianmen - China 

12 SPIROTECH HEAT EXCHANGERS PRIVATE LIMITED New Delhi - India 

13 ZYKLUS HEAT TRANSFER, INC. Jacksonville – Texas, USA 

14 AIR HEX ALONTE S.R.L. Alonte (VI) - Italy 

15 FINCOIL LU-VE OY Vantaa - Finland 

 

 SPIROTECH, Bhiwadi, Rajasthan, India 
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                                    LU-VE spa – Headquarters and Tecnair, Uboldo, Italy 
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LU-VE SWEDEN AB, Asarum, Sweden 
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TGD, Travacò Siccomario, Italy 

 

 

 

 

 

 

 

 

 

 

 

 

 

LU-VE Fincoil OY, Vantaa, Finland 

                                                                      

 

 

 

 

 

 

 

 

 














































































































































































